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ARTICLE INFO ABSTRACT

Article history: Background: The importance of role of Malay entesgurs in the development of
Received 3 March 2016 entrepreneurship nation is widely acknowledgedheyscholars. So far, however, there
Accepted 2 May 2016 has been little discussion in the extant literat@eout Malay entrepreneurs.
published 26 May 2016 Particularly, little attention has been paid on thepect of their human capital.

Objective: This paper investigates the human chaitainments for 63 start-up Malay
entrepreneurs around Malaysia. Results: The resulggest diverse attainments for

Keywords: generic human capital (age of entrepreneurs, gereucation levels and work
Human Capital, Malay Entrepreneurs, experience), meanwhile human capital capability nagement skills and strategic
Small and Medium Enterprises planning) are at the satisfactorily levels. Conidos The study advances research on

human capital for Malay SME entrepreneurs partityld@he empirical findings in this
study provide a new understanding to policy makeagsist Malay entrepreneurs to
achieve 30 percent equity ownership.

INTRODUCTION

One of the most significant discussions in Malaystonomy is the participation of Malay SME firfitie
Malay ethnic is also called the Bumiputeras (indimgs people or sons of the soil), in the rhetogaiast those
who were perceived as having arrived in the wakeadbnial rule (Ali, 2008). In addition, Malay etienis
portrayed as tawny-coloured, speak Malay langupggessing Islamic religion and considered as haréimg
person (Omar, 2006). The racial tension derived969 where the riots involving Malay against tharnéke
ethnic group (Howell and Palmer, 1993) had lechtoaffirmative action of formation the New EconorRilan
(NEP) in 1970. Income gaps between the ethnic graugre among the leading cause of the riots. Dutieg
earlier years of post dependence, as Malay onlgamnated in rural development, whilst the Chineseame
more prominent in rapidly expanding modern sectofrbus, several policies aimed to reduce the tensfon
income differences as well as to strengthen thetspuif patriotic among Malaysians. Furthermores #iforts
aim to serve better living conditions and eradidate identification of race with economic functiof.o date
there has been little agreement on the effectienéshe NEP. Since the early institutionalisatidrthe NEP,
the equity issue particularly poverty and incomegumality for the Malay remain unsolved. Althoudie tNEP
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has play their roles by providing grants, tradearpmities, education and certain jobs opportusjttee level
of income for the certain households, especiakyNtalay is still below the poverty line.

Above all, under NEP, the emphasis is to increzféective Malay ownership and participation in the
corporate sector, improving Malay participation high-income occupations, as well as narrowing ineom
inequality and eradicating poverty. Thus, the aias to attain at least 30 percent effective Malgyity
ownership by year 2000. Many programs had beenlolesd by the government to increase the equity
ownership, however the achievement is still notesigp. The Malay equity recorded only 16.8 percent
(Eleventh Malaysian Plan 2016-2010, 2015), wheesfitjure is far behind the target.

As a result of low Malay attainment in the natibeeonomy, numerous questions have been raised abou
the role Malay entrepreneurship in this field. Altigh the number of studies on Malay entreprenguirishi
increasing, there is still a dearth of researclamdigg the attainment of human capital especialtystart-up
Malay SME firms. Therefore, this paper will giva account of the state of human capital for MaldES
firms in the start-up stage. The following sectialucidate the human capital confined to entreqaneship
perspective.

Literature Review:
Human capital and entrepreneurship:

A review of entrepreneurship literature revealediaus definitions of human capital; nonethelesstmo
definitions classified into two: capabilities possed by entrepreneurs and generic human capitathwhi
constitutes age, gender, education and working reequee (Becker, 1975; Danes, Stafford, Haynes and
Amarapurkar, 2009; Awan, Wagas and Aslam, 2013¢. filman capital measurements are commonly based on
the concept of lifetime earnings. Therefore, foe furpose of this study, human capital is definedaa
individual's capability and generic characteristicproduce a high-quality service.

A lot of attentions are focused on human capitakmtrepreneurship research as it enhances the’ firm
performance (Auw, 2009). Through resource-base@ \ieeory, Barney (1991) expressed the opinion that
human capital is a unique resource as it is cantebgreatly to the firm’s competitive advantage. poposed
that a firm’s resources should be a valuable, ierperfectly imitable and non substitutable (VRt8)generate
sustained competitive advantage. For examplen@aovative entrepreneur who has incorporated a phode
fax to the normal photocopy machine is viewed eryiplp a strategic resource because of its capaliity
improve the performance of the original device.tlis situation, the value of this particular resmurs
immeasurable to other firms and the entreprenais ¢lains competitive advantage.

This paper highlights human capital from the pecsipe of entrepreneurs. Based on the review of
literatures, the dimensions of human capital caeX@mined based on generic human capital and thaivs
capability possessed by the entrepreneurs. Therdiion of generic human capital includes age of the
entrepreneurs, gender, education levels and wgrkreence whereas management skills and strategimiplg
represent the dimensions for individual’'s capab#ithuman capital.

Age of entrepreneurs:

Scholars have found a positive relationship betwibe age of an entrepreneur and business perfeaman
(Chiliya and Lombard, 2012). In the Malaysian cafitelder entrepreneurs who are educated and posse&
experience prior to entering the business worldfewed to be ready to take on challenges in busifgasof,
2003). These entrepreneurs are viewed as leadpegially due to the roles they play in family asddirectors
of their businesses (Amran, 2011). Generally, ss&fcé entrepreneurs in Malaysia are found to béosemd
experienced (Ibrahim and Samad, 2010) and belotmtt: 40 and above age group (Yusof, 2003).

Gender:

Prior research suggested that gender is impomadetermining business performance (Mazzarol gt al
1999). Male and female entrepreneurs have exhibitdld differences and similarities in business eofiment.
Studies have also shown that male entrepreneus duatperformed female entrepreneurs for exampterins
of sales, business experience, income and bussimsgloscocso et al.,, 1991) and prior working eqree,
tertiary education and start-up capital (Fairliel &obb, 2009). However, other study discovered @ndgr-
related differences in business performance. Wat2003) revealed similar failure rates, levels médme,
business growth and leverage ratio (total liak#itio total assets) in both genders.

Education levels:

Previous studies also identify the influence addamic achievement in the studies of entreprenetlinis
variable has long been discussed as an importatrfaontributing to business success (Casson,)2865
entrepreneurs with tertiary education were foundlewerage their knowledge to the business’ advantag
(Chiliya and Lombard, 2012). This is supported bgpBso and Paco (2011) who claimed that educated
entrepreneurs were able to fully exploit businggsootunities and were more creative in their apghea.
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In Malaysia, scholars have indicated that the ayerentrepreneur has a basic degree. For exantpiead\
(2007) found that more than 30 per cent of entreguies were degree holders while Sambasivan e2@0D9]
discovered that more than 40 per cent of manufagfumtrepreneurs possessed degree qualifications.

Work experience:

In this paper, work experience is defined as thelrer of years an individual has been working post
graduation (Inmyxai and Takahashi, 2010). Work egmee can comprise industrial experience, manaberi
experience and prior entrepreneurial experience [®tse et al., 2006; Nakhata, 2007; Ucbasaran, &043).
Previous literature proposed that experienced praneurs are more successful compared to entrapsene
without prior experience (Tun, 2011).

In the Malaysian context, previous work experied@s been regarded as an important factor that
encouraged individuals to start a new business @flahal., 2011). Shahadan and Abdullah (2009) dotinat
successful entrepreneurs with prior work experieweee more success orientated, persistent and alsoe
more willing to take risks. Entrepreneurs had maceess to external financing when they were eqdippth
prior work experience (Salleh et al., 2004). Theref it is crucial for individuals to obtain workmerience
before starting a new business.

Management Skills:

In this study, the working definition of ‘managemekill’ is defined as the capability of an entrepeur to
perform a management tasks. The current studgussithat using the proposed definition is moretpral
and suitable to the owner-managers of SMEs in Mdaday

Various studies have suggested that managemédist ate the driving force behind the survivabilidf a
firm and this is especially true for SMEs (Sambasiet al., 2009). Scholars suggested Malaysiaegmneurs
who are lacking in management skills are cited esuse of business failure (Mohd Jan et al., 2@b@)growth
disturbance (Ishak et al., 2012).

Strategic Planning:

Besides the management skills, strategic planalsg has been identified in the previous studies as
driving force for entrepreneur success. Stratetpaarmpng concept is dynamic and has been conceptualn
different ways. For example, it can be conceptedlias scanning processes to firm's capacity (Malbn
1996), formulation processes of strategies (Aldghtyand Twaissi, 2011) and the implementation Esce
(Elbanna, 2008). For the purpose of this papeatesyic planning is defined as the capability af émtrepreneur
to implement strategic planning.

The importance of strategic planning has beeneglgby entrepreneurs due to resource constraintaland
to improve business performance (Kraust et al. 6208ugustine et al. (2012) suggested that awascokthe
importance of strategic planning has contributedtdmpetitive business strategy. It has been higtdig) in
previous studies that lack of implementation oratsfgic planning is the factors contributing to fadure
among Malays SMEs in Malaysia (Mohd Jan et al. 0201

Methodology:

The sample of start-up manufacturing companies abagined from Companies Commission of Malaysia
(SSM) based on the criteria of being a manufactuBME; which have either of the following; (1) mdhan 5
and not exceeding 200 full-time employees and (2am@nual sales turnover between RM300,000 andhess
RM50 million. Start-up firm is defined as the fisnvho have operated for less than six years (Wadtheal.,
2004). A total of 278 firms were selected by ussttified random sampling (the firms were catéesgmt
according to their geographical zones; North, Soh#st, Central and West).

The data were collected through mailed and seffiadtered questionnaire. The mailed questionnzae
been used due to geographical dispersed in botim$tdawr Malaysia and Borneo (Sabah and Sarawa&s3tat
whilst self administered technique was used in ‘festRegion (Selangor state) only due to the cost
consideration. Overall, 63 completed questionnaiese received, yielding a response rate of 6.8quer The
guestionnaires sent out especially to food and ragecentrepreneurs were attached with officialiptseand
packaging of the entrepreneurs’ brands to demdestesearcher support. The initiative was conduictextder
to increase the response rate.

For the survey instrument, seven items reflectirapagement skills were adapted from Lerner and Almo
(2002) and strategic planning items were gaugeddiyg six items taken from Lerner et al. (1997)sfitmses
to all the items were made on a 5-point Likert sdak poor to 5= excellent). For the age of theegmeneurs, it
was measured by using ordinal scale (1=25 yearbetow to 6=above 45 years). On the other hand,
educational levels were also measured by usinghakrdicale (1=secondary school to 3=post graduajeedp
Respondents also were asked to rate their workipgreence ranging from 1 (5 years and below) tatioye 20
years). We tried to link the association of gendith their business performance level comparegrior year.
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Therefore, two subjective (recalled) business perémce items (sales and market share growth) vwaoptad
from Ahmad (2007). Each item was measured by uShppint Likert scale (1=decreasing to 5=increasing
significantly).

Findings:

The majority of the respondents in this study wieraale accounting for 36 respondents of the sample
whereas male accounted for 27 of respondents. Tthendescriptive statistic of the age of the resieois
disclosed that most of them were 46 years old awalea (33.3%), followed by the respondents who age
between 36 to 40 (13%), 41 to 45 (12%), 31 to 36)(&nd 26 to 30 (5%). Only 6.3 percent of the oasients
come from 26 to 30 years of age. Next for the atlanal level, the majority of the respondents oted their
certification from the secondary school (60.3%)isTis followed by undergraduate degree (31.8%) post
graduate degree (1.6%). Approximately 6.3 percérespondents reported to have no formal educafionthe
work experience, 31.7 percent of respondents reggrbssession of work experience in between 15 tantl
16 to 20 years. This is followed by 20.6 percemtespondents who had 6 to 10 years of work expeeieand
11.1 percent with less 5 years of work experiendesmall number of respondents represented the manri
years of work experience with 4.8 percent havingarban 20 years of working experience.

Turning now to the firm’'s profile, the majority dlusinesses (55) came from the food and beveragerse
followed by wood-based product (3), textiles, apgpand leather (2), electric and electronics (2 anly a
small number of respondents are from plastic-baseducts (1). As regards business types, sole-@topship
firms accounted for 38 of enterprises, 14 of emiegs reported partnership-based while another fl1 o
enterprises were private-limited firms. For thev size, 62 firms disclosed the number of emplsyeebe
between 5 to 75 persons and only one firm indictttechumber of employees was above 75. Thenyinstef
firm’s location, most of the firms operated in dwern region (28), followed by western region (1&ntral
region (10), northern region (8) and eastern re¢fion

Comparing the management skill as depicted in &dhlmajority of Malay entrepreneurs scored from
“good” to “very good” in four aspects of managemeskills capabilities; dealing with peoplé€3.14),
business operation (3.02), planning (3.03) andals#ipy to do salesNi=4.14). The other management aspects;
finance M=2.73), generating the idel€2.94) and innovation capabilitiE2.98) were recorded as “fair”.

In terms of strategic planning capability, TaBleshows that Malays entrepreneurs scored from ftéair
good” in all areas. The entrepreneurs were rateddy in the aspects of saleBl£3.03), planning to add or
drop the productsM=3.10) and planning capability about the markéd+8). They were also scored “fair” to
their strategic planning capabilities such as dbsh planning M=2.81), firm’s operation expansioM€2.98)
and changes in building and equipmevit@.81).

The myriad of sales growth achievements and geaeshown in Table 3. It is evident that the ifigd
are mixed. What is interesting is this data is thah performed better than women entrepreneuesinstof the
numbers for moderate sales growth level. Howeveamen exceed the number of men entrepreneurs for
significant sales growth. Both genders recordedsdume numbers of entrepreneurs for slight growtielle
Meanwhile, three women entrepreneurs experiencexdsing in sales growth compared to prior year.

Lastly, for the market growth achievements as d@egiin Table 4, majority of women entrepreneui® (3
entrepreneurs) achieved superior market growthimgnffom slightly increasing to significantly inasing
compared to men (24 entrepreneurs). Only two mére@eneurs sustained their market sales level aosap
to only one woman entrepreneur. However, the régutid two women opposed to only one male entreqaren
experienced decreasing in market growth.

Table 1: Management skills of Malay entrepreneurs (N=63).

No. Items Means Sta_ndgrd Support Scale
Deviation
1. Finance 2.73 .865 Fair
2. Dealing with people 3.14 .840 Good
3. Sales 4.14 .820 Very good
4, Idea generation 2.94 .948 Fair
5. Product innovation 2.98 .992 Fair
6. Business operation 3.02 .889 Good
7. Planning 3.03 .967 Good
Table 2: Strategic planning of Malay entrepreneurs (N=63)
No. Items Means Standgrd Support Scale
Deviation
1. Planning regarding the sales 3.03 .803 Good
2. Planning regarding the cash flow 2.81 .840 Fair
3. Planning regarding add or drop products 3.10 .875 Good
4. Planning regarding enter new/exit markets 3.00 .967 Good
5. Planning regarding expansions of firm's operation 2.98 1.039 Fair
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[ 6. [ Planning regarding changes in building and equigmen] 2.81 [ 1.134 [ Fair
Table 3: Sales growth achievements of Malays’ men and woemgrepreneurs (N=63)
Men Women
Sales growth
Decreasing 0 3
Holding its own 1 1
Increasing slightly 7 7
Increasing moderately 18 17
Increasing significantly 1 8
Total 27 36

Table 4: Market growth achievements of Malays’ men and wometrepreneurs (N=63)

Men Women

Market growth
Decreasing 1 2
Holding its own 2 1
Increasing slightly 10 11
Increasing moderately 10 15
Increasing significantly 4 7
Total 27 36

Discussions:

This paper set out with the aim of assessing iitance of human capital among Malay SME firms in
Malaysia. The results of this paper show that thad in this analysis were operated by those egpesd
entrepreneurs. The majority of entrepreneurs’ ageoWner-manager was 46 years old and above. ictetl
that the start-up firms were owned by the olderemreneurs. This high level of experience suiteth wi
manufacturing-based industry due to the risks wedl (Kristiensen et al., 2003). Meanwhile, findialgo
revealed that entrepreneurs possessed the workiexpe between 11 to 20 years. Clearly, the firmshis
analysis were operated by those experienced eatreprs. Possible explanation of starting a newnlegsi is
due to working experience especially in the Malagstontext (Hashim et al., 2009; Kim, 2010; Manaéle
2011). Shahadan and Abdullah (2009) found that successfirlepreneurs with prior work experience were
more success orientated, persistent and were as® willing to take risks.

Next, more than half of the entrepreneurs indatdtaving certification from the secondary schodiere
are several explanations for this. For example, developing country like Malaysia, exposure toitess ideas
and culture would begin at the tertiary level, mauniversities and technical institutions (Abd. Gas et al.,
2012; Jaafar and Abdul Aziz, 2008). Thus most gaseki would attempt to become entrepreneur. Thidtres
confirm the ideas of Raposo and Paco (2011) wHerg suggested the entrepreneurs with tertiary ditunca
were found to leverage their knowledge to the besshadvantage and were more creative in theirogobes.

The result of this study also indicated that mgjoof the entrepreneurs had scored acceptablyl leve
management skills. As mentioned in the literatendew, SMEs manufacturing should aware the elesiamt
the management skills due to its importance andrecone of the predictors in determining business
sustainability (Yahya et al., 2011). It was showntbe result which the scored were ranging fromr*fto
“very good”. In addition, financial skills are us# acquire the necessary financial resources@edsure the
business runs efficiently especially in maintainimgrking capital (Akande, 2011). Malay entrepreisewere
also suggested to manage external communicatioim asccommunicating with alters in the social networ
(Surin and Wahab, 2013). It is acknowledged thatritpa relationship with the alters will providedwledge
and information about the business, besides maintnipersonal reputations as well as enhancindithes
competitive advantage (Jack, 2005).

In terms of sales skills, Rentz et al. (2002) omd three ways to become a good salespersont, Firs
become a problem solver, second, by presentingrbguct well and knowing how to close the deal #nrd,
by possessing good product or service knowledgeingadea generation skill alone is not sufficievithout
innovation. Thus, based on the literature revi¢wan thus be suggested that idea generationrisigeltowards
product innovation and therefore considered that fitep of the innovation process (Vandenbosch,e2G06).
This study confirms that practising innovation wéidely accepted to retain in the market (Loof aneshimatt,
2006).

The literature frequently discusses the barriésuginess operations which are associated witldéyeto-
day management problems involving the shortageawf materials, equipment problems, increasing cobts
materials and employees who are resistance to en@un and Garai, 2011; Coad and Tamvada, 201Bs&h
conditions lead to the interruption of the firm’pavation and become one of the factors that hibdsiness
growth in Malaysian SMEs (Ismail and Sulaiman, 2007 is therefore likely that such link exits bet@n
planning and success. The entrepreneurs have tmgously improve their operational and stratedanping
skills to ensure that the production process isnéess (Ishak et al., 2012).
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The current study then found that the majorityMaflay entrepreneurs in this analysis revealed tioeesl
from “fair to good” for strategic planning capabés. This capability to do the strategic plannings deemed
crucial to improve business performance (Aldehagyat Twaissi, 2011). For a number of decades, MaMiz
firms have been plagued with various business probl(Ishak et al., 2012; Mohd Jan et al., 201Mer&fore,
improving the strategic planning level is compujsespecially in combating financial management faols.
Entrepreneurs are advised to sharpen their fineptdaning ability as poor credit management reslin late
payment by the debtor (Howorth and Wilson, 1998)this day and age, it is difficult for consumensjudge
product quality due to product homogeneity in therket. Thus, it is important to the entreprenearglan and
improve product quality by utilising feedback frothe alters (Surin et al., 2015). This will help al®
distinguish the product as well as to sustain tieglppct position in the market (Kleindorfer et @005).

Besides, the importance of location cannot bedrolg. Malay entrepreneurs are encouraged to hsidec
when choosing a location of their firm as produssts can be reduced by being close to the locatidhe
supplier (Abdullah et al., 2008). Present findirgslocation seem to be consistent with other reseatich
found proximity to raw materials is a factor th&osld concern entrepreneurs as it will ensure thatest
delivery times. This also accord with Isa et aDX2) where they suggested the local culture, rinansity,
potential demand from the community and local ragjohs also should be taken into consideration when
choosing a business location.

Finally, another important findings was that tlek|between gender with business performance. Even
though the numbers of respondents were not homagemesults have surprisingly shown that women have
outperformed male entrepreneurs with higher leebievement in two respective indicators; sales ¢noand
market growth. However, in some other studies, woldkalay entrepreneurs always been cited to spesxl le
time managing the business due to the family comanit. A possible explanation for this might be ttety
continuously maintain their self confidence andeéhgwod vision in the business (Yusof, 2012).

Conclusions:

This paper attempted to explore the current sthteiman capital for 63 Malay entrepreneurs in Msia.

It also presented new evidence involving the att@int of human capital for entrepreneurs in the-sfaphase.
By looking to the level of human capital and alssibess performance, this paper provides an irsteg to the
policy maker to take an opportunity to improve tieaknesses especially for the firms experiencedndhing
in sales and market share.

Even though this paper provides new evidenceingldadb human capital in SME firms, it is importéaot
notify some limitations. First, the sample cho&edrawn from each region in Peninsular Malaysid Borneo.
These two separate lands were considers a wide tardze covered even though by using the postal
guestionnaire. However, this method is deemedhisigitas opposed to the personal interview whicbluas
higher cost and is time consuming. Second, to acgbmore response, we have sent reminder lettars fo
weeks after the original questionnaire was postédwever, the return rate is still yet satisfadjoriLastly, the
business performance in this current research veasuned by using the subjective (recalled or selbrted) as
opposed to the objective measure method. Subgeptrasures allow the respondents to indicate tbgjonse
by using the scale given in the questionnaire. nEfieugh the subjective method has been criticisegito lack
of objectivity, it is the only source available tltan provide the necessary data since the SMEscagrepared
to publish their accounts especially in Malaysidi#ad, 2007; Mahmood and Hanafi, 2013). Therefdt¢ha
information given by the respondents are basecioh. f

REFERENCES

Abd. Ghadas, Z.A., H. Muslim and Z. Hamid, 2012wlLstudents and entrepreneurship: A study on the
relationship between involvement in entrepreneprgitograms and interest to be entrepreneurs widciap
reference to IIUM. Australian Journal of Basic akgblied Sciences, 6(11): 252-257.

Abdullah, R.M.K., M.K. Lall and K. Tatsuo, 2008. jsalier development framework in the Malaysian
automotive industry: Proton’s experience. Intemrai Journal of Economic and Management, 2(1): 29-5

Ahmad, N.H., 2007. A cross cultural study on emeepurial competencies and entrepreneurial sudgaess
SMEs in Australia and Malaysia. Doctoral DissednafiUniversity of Adelaide, Australia.

Akande, O.0., 2011. Accounting skill as a perforoeafactor for small businesses in Nigeria. Jounfal
Emerging Trends in Economics and Management Scie2¢b): 372-378.

Aldehayyat, J.S. and N. Twaissi, 2011. Strategimping and corporate performance relationship iallsm
business firms: Evidence from a Middle East countgntext. International Journal of Business and
Management, 6(8): 255-263.

Ali, S.H., 2008. The Malays: Their problems andifet Kuala Lumpur: The Other Press.

Amran, N.A., 2011. The effect of owner’'s gender au to firm performance: A review on Malaysian
public listed family businesses. Journal of GloBasiness and Economics, 2(1): 104-116.



7 Ehsan Fansuree Suriret al., 2016

Australian Journal of Basic and Applied Sciences,d(11) Special 2016, Pages: 1-8

Augustine, B., M. Bhasi and G. Madhu., 2012. LinkiSME performance with the use of forecasting
planning and control: Empirical findings from Indifirms. European Journal of Scientific Resear@{1y. 86-
105.

Auw, E., 2009. Human capital, capabilities and cetitijye advantage. International Review of Business
Research Papers, 5(5), 25-36.

Awan, M.S., M. Wagas and M.A. Aslam, 2013. Regiodafersity, human capital and earning nexus In
Pakistan. Middle-East Journal of Scientific Reskali®(11): 1542-1547.

Barney, J.B., 1991. Firm resources and sustainetpettive advantage. Journal of Management, 17(1):
99-120.

Becker, G.S., 1975. Human Capitdl® Edition, Chicago: University of Chicago Press.

Bon, A.T. and A. Garai, 2011. Just in time approathinventory management. Proceedings in 2nd
International Conference on Business and Economege&ch (ICBER), Langkawi, Kedah, Malaysia.

Casson, M., 2005. The individual — Opportunity rexA review of Scott Shane: A general theory of
entrepreneurship. Small Business Economics, 24¢&3:430.

Che Rose, R.N. Kumar and L.L. Yen, 2006. Entrepreneuccess factors and escalation of small and
medium-sized enterprises in Malaysia. Journal @i&&ciences, 2(3): 74-80.

Chiliya, N. and N.M. Lombard., 2012. Impact of léweé education and experience on profitability ofadl
grocery shops in South Africa. International JoumfaBusiness Management and Economic Researchy, 3(1
462-470.

Coad, A. and J.P. Tamvada, 2012. Firm growth amddsa to growth among small firms in India. Small
Business Economic, 39(2): 383—-400.

Danes, S.M., K. Stafford, G. Haynes and S.S. Amaiagy, 2009. Family capital of family firms: Bridug
human, social, and financial capital. Family Busm&eview, 22(3): 199-215.

Elbanna, S., 2008. Planning and participationeterchinants of strategic planning effectivenessi@wie
from the Arabic context. Management Decision, 46(%P-796.

Eleventh Malaysian Plan 2016-2010, 2015. Econonlanring Unit, Prime Minister's Department:
Putrajaya.

Fairlie, R.W. and A.M. Robb, 2009. Gender differesidn business performance: evidence from the
characteristics of business owners survey. Smalirigss Economics, 33(4): 375-395.

Hashim, N., N. Othman and N. Buang, 2009. Konsegediman keusahawanan berdasarkan kajian kes
usahawan IKS di Malaysia. Jurnal Pendidikan Makay3#(1): 187-204.

Howell, L.D. and R.D.F. Palmer, 1993. Malaysia: Tdmxieties of success, Journal of Northeast Asian
Studies, 12(4): 42-73.

Howorth, C.A. and N. Wilson., 1999. Late paymentl dhe small firm. Journal of Small Business and
Enterprise Development. 5(4):307-315.

Ibrahim, H. and F.A. Samad., 2010. Family businassmerging markets: The case of Malaysia. African
Journal of Business Management, 4(13): 2586-2595.

Inmyxai, |. and Y. Takahashi., 2010. The effecffioh resources on business performance of mald- an
female-headed firms in the case of Lao micro, snaltl medium-sized enterprises (MSMES). Internation
Journal of Business and Information, 5(1): 63-90.

Isa, F.M., C.W. Hin., S.N. Othman and W. Tantasakul, 2015. Malaysian women entrepreneurs’
challenges in the local and international busimaaskets. Australian Journal of Basic and Appli@ikeBces,
9(28), Special 2015: 57-63.

Ishak, S., A.R. Che Omar, A.S. Othman and A. Ahn28d,2. Business venture of the poor: Performance
and problems. International Journal of Business%oaal Science, 3(16): 165-177.

Ismail, R. and N. Sulaiman., 2007. Technical @&ficy in Malay manufacturing firms. International
Journal of Business and Society, 8(2): 47-62.

Jaafar, M. and A.R. Abdul Aziz, 2008. Entreprenhips®ducation in developing country: Exploration on
its necessity in the construction programme. JdwhBngineering, Design and Technology, 6(2): 18®-

Jack, S.L., 2005. The role, use and activationtafng and weak network ties: A qualitative analysis
Journal of Management Studies, 42(6): 1233-1259.

Kim, G.L., 2010. Penglibatan usahawan Bumiputefardaector pelancongan: Satu kajian kes di kawasan
Bandar Hilir, Melaka. Degree Dissertation, Univeérseknologi Malaysia, Malaysia.

Kleindorfer, P.R., K. Singhal and L.N.V. Wassenhow#005. Sustainable operations management.
Production and Operation Management, 14(4): 482-492

Kraus, S., R. Harms and E. J. Schwarz, 2008. $imateusiness planning and success in small new
ventures. International Journal of Entrepreneursahigh Innovation Management, 8(4): 381-96.

Kristiansen, S., B. Furoholt and F. Wahid., 200%einet cafe entrepreneurs: Pioneers in information
dissemination in Indonesia. The International Jauofi Entrepreneurship and Innovation, 4(4): 25826



8 Ehsan Fansuree Suriret al., 2016
Australian Journal of Basic and Applied Sciences,d(11) Special 2016, Pages: 1-8

Lerner, M. & T. Almor, 2002. Relationships amongagtgic capabilities and the performance of women-
owned small ventures. Journal of Small Businessagament, 40(2): 109-125.

Lerner, M., C. Brush and R. Hisrich, 1997. Isragthmen entrepreneurs: An examination of factors
affecting performance. Journal of Business Ventyri?(4): 315-339.

Loof, H. and A. Heshmatt, 2002. On the relationdbgtween innovation and performance: A sensitivity
analysis. Economics of Innovation and New Techniewdl5(4): 317-344.

Loscosco, K.A., J. Robinson, R.H. Hall and J.K.efll 1991. Gender and small business success: An
inquiry into women'’s relative disadvantage. So€iaices, 70(1): 65-85.

Mahmood, R. and H. Hanafi, 2013. Learning orientatind business performance of women-owned SMEs
in Malaysia: The mediating effect of competitivevadtage. British Journal of Arts and social Scierdcgll):
150-161.

Manaf, A.A., N.H. Omar and L.K. Yee, 2012. Faktoitikal kejayaan usahawan dalam perniagaan. Journal
of Social Science and Humanities, 7(1): 34-45.

Mazzarol, T., T. Volery, N. Doss and V. Thein, 199actors influencing small business start ups.
International Journal of Entrepreneurial Behaviad &esearch, 5(2): 48-63.

McDonald, M., 1996. Strategic marketing plannindiedry, practice and research agendas. Journal of
Marketing Management, 12(1-3): 5-28.

Mohd. Jan, N., .LA. Wahab, Z. Salleh, M.A.B. Abdadir and C.A. Osman, 2010. Study on factors which
contribute to the success and failure of SMEs. &dmg on National Conference on EntrepreneurshiQg),
Shah Alam, Selangor, Malaysia.

Nakhata, C., 2007. The effects of human capital @ricepreneurial competencies on the career suoess
SME entrepreneurs in Thailand. The Business Revzambridge, 9(1): 16-30.

Omar, S., 2006. Malay business. Revivalism throerghepreneurship. Selangor: Pelanduk Publication.

Raposo, M. and A.D. Paco, 2011. Entrepreneurshipcatbn: Relationship between education and
entrepreneurial activity. Psicothema, 23(3): 453-45

Rentz, J.0., C.D. Shepherd, A. Tashchian, P.A. Dlkaln and R.T. Ladd, 2002. A measure of sellindj:ski
Scale development and validation. The Journal edd?al Selling & Sales Management, 22(1): 13-21.

Salleh, Z., I.LA. Wahab and L. Mohammad, 2004. Timarfcing of women-owned SMEs in Malaysia:
Practices and problemBroceedings of the Third International ConferenneSMEs in a Global Economy.
Subang, Malaysia.

Sambasivan, M., M. Abdul and Y. Yusop, 2009. Impatcpersonal qualities and management skills of
entrepreneurs on venture performance in Malaysigpo@unity recognition skills as a mediating factor
Technovation, 29(11): 798-805.

Shahadan, F. and Z. Abdullah, 2009. Status dannpems&at keusahawanan PKS asas tani. Proceedings i
Persidangan Kebangsaan Ekonomi Malaysia ke IV, t&amiiPahang.

Surin, E.F., and ILA. Wahab, 2013. The effect ofimonetwork on business performance in established
manufacturing Small and Medium Enterprises (SMB$)lalaysia. Proceedings in 4th International Cogriee
on Business, Economics and Tourism Management)dlajud, South Korea.

Surin, E.F., I.LA. Wahab, M.H.F. Hussin, M.N. Saad &.N.M. Harun, 2015. Using the social network for
business sustainability: Examining start-up SMEnfirin Malaysia. Information Management and Business
Review, 7(5): 18-26.

Tun, M., 2011. The impact of ICT and networking te business performance on one Tambon one
product enterprise in greater Bangkok and metitzpolareas. Doctoral Dissertation, National Institof
Development Administration, Bangkok.

Ucbasaran, D., P. Westhead, M. Wright and M. BinR803. Does entrepreneurial experience influence
opportunity identification? Journal of Private Egui7(1): 7-14.

Vandenbosch, B., A. Saatcioglu and S. Fay., 2006a Imanagement: A systemic view. Journal of
Management Studies, 43(2): 259-288.

Watson, J., 2003. SME performance: Does gendeera®roceedings in 16th Annual Conference of Small
Enterprise Association of Australia and New Zealand

Westhead, P., D. Ucbasaran and M. Binks, 2004rrat®nalization strategies selected by establisheal
and urban SMEs. Journal of Small Business and gniser Development, 11(1): 8-8-22.

Yahya, A.Z., C.K. Fatt, A.S. Othman, I.LA.R. Rahmand J. Moen., 2011. Management skills and
entrepreneurial success of small and medium emempI(SMES) in the services sector. African Jouofal
Business Management, 5(26): 10410-10418.

Yusof, A.A., 2003. Prinsip keusahawanan. PetalagJPrentice Hall.

Yusof, R., 2012. Entrepreneurial traits’ and bebaxs among Malay rural businesswomen from theidistr
of Pendang, Kedah, Malaysia. Proceeding in 3rerational Conference on Business and EconomicaRese
2012, Bandung, Indonesia.



